


INTRO

The youth exchange “Tell a Different 
Story” is a chain project which took place 
in Georgia and Norway. The aim of the 
project was to make the participants more 
aware of being an active citizen through 
the use of social media (especially pho-
tography) as a tool for self-expression 
and to increase active participation in their 
communities. We had 30 participants from 
6 different countries: Azerbaijan, Estonia, 
Czech Republic, Norway, Georgia and 
Denmark.

In this booklet you should find inspiration 
for documentary photography, tips on 
visual storytelling, and information on how 
to use social media to share your ideas 
and arrange a public event to increase 
the visibility of issues that need attention.





ACTIVE 
CITIZENSHIP



What is active citizenship?
The term citizen traditionally refers to the 
status which one holds as member of 
a state and which entails a set of rights 
and duties. Yet, active citizenship implies 
something else and maybe something 
more; an active citizen takes part in what 
is going on around them and wishes to 
contribute. An active citizen can engage 
in a lot of different ways, it could be taking 
part in a small initiative or organising a big 
campaign. The work can take place on 
many different social levels - from a local 
community project to a global initiative.

Why should we all try to be 
more active as citizens? 
Villages, countries, and even the entire 
world depends on active citizens. Active 
citizenship is in fact vital in order for 
all communities to hold together and  
develop. According to the European Eco-
nomic and Social Committee, active citi-
zenship is fundamentally about “solidarity 
with other people (…) giving something 
back to society (…) breaking down barri-
ers” and is also “the most powerful source 
of renewable human energy, which can 
visibly brighten up people’s lives.” We all 
have a responsibility and, if we can, we 
should involve ourselves in the collectives 
of which we are a part – we should do what 
we can to make the world a better place!

However, active citizenship is a broad term 
and a difficult one to define. We asked a 
few of our participants what active citizen-
ship means to them.



WHAT DOES ACTIVE  
CITIZENSHIP MEAN  
TO YOU?

Xe 
Being an active volunteer. Being  
creative in coming up with new ways  
to be involved and new methods of  
being active.

Sheyda
Noticing what is happening around  
you, thinking critically and trying to  
take part in problem solving instead  
of just sitting and waiting.



Nina 
Participating in society and taking 
responsibility for the problems you see. 
You don‘t have to come up with solu-
tions but working on it in that direction. I 
think It’s up to each and every one of us 
to find the way to be an active citizen.

Marko
A lot of work. It’s the ways in which we 
can be helpful − even if I seem to have  
no concrete influence on anyone or  
anything. I can still do things.



How can you become a more  
active citizen?
As mentioned, there is an endless supply 
of options as to how you can become  
a more active citizen. Here, the focus will 
be on media and especially photography 
as a powerful tool for self-expression and 
social activism. With the camera you can 
document and tell stories. With pictures 
or videos you can mobilize people by cap-
turing social issues, giving an alternative 
perspective on a topic that doesn’t get 
sufficient coverage in the public media, 
or even provide evidence for human rights 
violations.

With the use of social media and public 
events you can speak up, participate and 
contribute to your community. Do it on 
your own or gather a group, use whatev-
er equipment you have and seek help if 
needed. Believe in yourself and make your 
actions visible − most importantly: Use 
your curiosity and commitment!



“A person who actively takes 
responsibility and initiative in 
areas of public concern such 
as crime prevention and the 
local community.”

From the Oxford Dictionary



VISUAL 
STORYTELLING

When talking about the power of photo-
graphs, there is a high chance of starting 
with the cliché about one picture being 
worth a certain 4-digit number of words.

Here we have put together some more 
constructive advice to take into consid-
eration when trying to tell a story using 
either photography or video as a method. 





What happened? Where?  
When? Who? Why?
You are not going to find a camera manual 
here, but of course the advice is to get to 
know yours as well as possible. Read, ask 
around, go out and experiment.Technical 
matters are not the most important when 
telling a story, but capturing the moment 
is. An interesting photo story answers all 
of the 5 W’s.

Where to start?
The best stories might be closer than you 
think. You can capture an environment or 
people who you might find rather ordinary, 
for example try accompanying your grand-
parents for a day. 

There is no doubt that a person from  
a different culture or even just a stranger 
would find this to be a different story. 

 
 
 
 
 
 
 
 

Get out and shoot strangers!
Take to the streets! Start from an area 
you know well and a community you have 
engaged with before, so you are more 
comfortable approaching people. Also, 
the chance of getting into trouble is lower 
when being an insider among the people 
you are shooting.
 
To hide or not to hide?
Whether to ask permission before or after 
shooting somebody is debatable and 
depends on your style and the specif-
ic occasion (or how good of a lens you 
have). Obviously, a more natural moment 
is captured when the subject is unaware of 
it. However, establishing a good connec-
tion with the subject before capturing the 
moment can also add an extra something 
special. A photographer sneaking around 
in the bushes or shooting from their sleeve 
can leave the subject with the feeling that 
something has been stolen from them. So 
please try not to do this (or at least don’t 
tell them that this booklet inspired you to!).



What to capture?
Focus on the character of your subjects. 
Emotions and face are important, but 
details can sometimes tell the story even 
better. People in their natural habitat are 
the key to success. When shooting a con-
flict, be aware that you are documenting 
the situation and even a slightly different 
vantage of the scene can alter the story 
that will be told with your images.

When there are no other living creatures 
around, try having a white cat or a lady in 
red always with you to place on a photo. 

Captions
There is not much point in describing what 
is happening in the photo. You should 
rather try to concentrate on the story 
behind it or simply give additional relevant 
information about the location or occasion.

How to squeeze the most  
out of introverts?
It doesn’t matter whether you are trying 
to make a photostory, engaging with the 
subjects for a single photograph, or con-
ducting an interview for a documentary 
− If the subject can answer your question 
with a plain ‘yes’ or ‘no’, there is a strong 
chance they will. You don’t want this to 
happen, especially in an interview. Follow-
ing that answer with ‘Why?’ should work, 
but what’s even better is to try and phrase 
the question in such a way as to make the 
subject answer with a full sentence (or even 
two!). Then you don’t need to include the 
question itself in the video.



PUBLIC EVENTS 

Public events can be an effective way of 
increasing the visibility of the stories you 
have collected and wish to share with a 
wider audience. 

There are different types of public events 
for bringing attention to a social issue in 
your community or promoting active cit-
izenship. In the second part of our project, 
which took place in Norway, we held a 
photo exhibition in a local cafe and carried 
out school workshops.





Location and time
Our exhibition was held in a local café. 
Think about the following questions when 
choosing your venue:

1. Where do the local people spend 
their time?

2. Is there enough space for your 
materials?

3. What is the atmosphere at the 
venue like?

4. Cut the costs - are you able to find 
a venue that doesn’t charge you  
for hosting the event?

5. Are there any other events happe-
ning at the same time as yours?

How to promote it?
We promoted the exhibition both online 
and offline. Personal connections work 
well, start by inviting your relatives and 
friends. Here are some examples from 
our project: 

Online
The information about the event and our 
promotional video was shared on the 
various social media platforms of our or-
ganisations. The local municipality was 
also asked to promote our event, which 
they kindly did. 

Offline
We put up flyers and posters in public 
places around the local village, and also 
organised a street action just before the 
exhibition. If you don’t have time for any-
thing else, it is a good idea to at least have 
a poster at the venue beforehand which 
details the most important information 
about the event. We also contacted the 
local newspaper, and they published an 
article about our project and the exhibition. 

Who is the audience? 
Inviting prominent local municipal officials 
or the local media can add visibility to 
your event. Make sure your programme 
matches the profile of the audience. We 
invited the mayor and a local newspaper 
to enhance publicity for the exhibition.



Prepare materials in advance, because 
things tend to go wrong on the opening 
day. We were printing the captions for 
the exhibition right before it started, so 
there weren’t as many of us available to 
participate in the street action as we would 
have liked.

It is a good idea to organise a creative 
street action for promoting the event. It 
could be a flashmob, a performance, a 
concert, leafleting or providing snacks. 
Think about whether you need it to take 
place a few days before the event to allow 
people to adjust their plans or rather right 
before the opening to grab the attention 
of spontaneous visitors or even tourists. 

Promote your event on social media plat-
forms and make sure the participants like 
and share to reach as wide an audience 
as possible. 



SOCIAL MEDIA 

Social media is key for spreading knowl-
edge about a project to more people than 
merely its participants. It makes it incred-
ibly easy to get your information out to 
more people, because the internet is so 
accessible. 



During our project we explored different 
social media platforms and their uses. 
Different platforms are suitable for differ-
ent uses, and you should consider which 
platforms best suit your needs. Facebook 
is nice for sending out short promotional 
text, videos and pictures to immediately 
reach a large audience, Instagram is good if 
you want the main focus of your promotion 
to be on the pictures, and blogs are best 
for longer, more in-depth text and images. 

“Tell a Different Story” mostly relied on 
Facebook and Instagram, but also tried out 
other social media platforms with varying 
results. Our experience was that it got 
difficult to keep track of everything across 
all platforms, so we ended up not using all 
of them and focusing solely on Facebook 
and Instagram. We also used the power of 
the hashtag with #telladifferentstory2016. 
When using social media for promoting 
your project, it is very important that the 
participants like and comment, because 
then the post reaches more people. It 
might also be good to think about what 
time you post, as more people will see it 
if it’s posted in the afternoon or evening. 



Further inspiration

We hope you find this booklet useful and in-
spirational for further work on the subject of 
active citizenship, photography and social 
media. If you want more specific information 
about this project you can check our Facebook 
page, Instagram and the website of the hosting 
organization Shokkin Group Norway.

Facebook page: 
www.facebook.com/telladifferentstory 

Instagram: telladifferentstory 
#telladifferentstory2016

Host organisation website: 
https://shokkingroupnorge.wordpress.com/


